


Eurapco is a unique strategic alliance of eight leading 
independent European mutual insurance companies.

The Eurapco Partners are: Achmea (The Netherlands), 
Caser (Spain), Covéa (France), Gothaer (Germany), 
Länsförsäkringar (Sweden), LocalTapiola (Finland), La 
Mobilière (Switzerland), and Reale Group (Italy). 
Additionally, Eurapco Partners operate globally in a 
total of 20 countries through 14 of their subsidiaries.

The Eurapco Partners insure more than 43 million 
customers and employ around 63,000 employees. 
Combined, they have a realised GWP of  EUR 58.1 
billion.

The Eurapco Partners aim to benefit from their 
involvement on the international stage to strengthen 
their ability to compete in markets both locally and 
internationally. By connecting their people on a 
cross-border level, our Partners are unified in one goal: 
to create value together.
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SOURCE
Eurapco Partners' official annual results 2018 and 2019.
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HIGHLIGHTS 2019
• Achmea recorded significantly increased operational results of EUR 

547 million

• Strong non-life results, with a combined ratio of 95%

• Maintained good pension and life results

• Positive result for the current underwriting year for basic and 
supplementary health insurance

• Solvency ratio was robust at 214%, partly supported by the financial 
markets

• Business model was expanded further with new propositions and 
services

OUTLOOK 2020
• Achmea completed its strategic “Delivering Together” period. As a 

leading player in mobile and online services, it will continue to digitise its 
business operations in 2020 and beyond. It is investing substantial 
amounts in websites, portals, apps and other innovative ways of serving 
its customers. Even greater convenience and accessibility are the 
keywords here.

• The year began with a new strategic period entitled “The Sum of Us”. 
Achmea plans to put the combined forces of its company to even better 
use. It will continue to invest in innovation, platforms for distribution, 
and further improvement of its services. It also aims to actively enter 
into more partnerships with which it can offer its customers innovative 
services. In this way, it will remain relevant to its customers and to 
society in a changing world. For the realisation of these strategic 
ambitions, earning a healthy return and keeping a close eye on expenses 
remain essential. These ambitions match Achmea’s identity as an insurer 
with a cooperative reputation and an active role in society.
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RANKING LIFE
IN THE NETHERLANDS
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SOURCE
https://www.achmea.nl/en/investors/publications  
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OUTLOOK 2020
• In line with the Strategic Plan for 2018-2020, Caser is advancing 

towards a model of diversification and excellence. Distribution has 
remained the same, with customers at the centre of the strategy and the 
facilitation of digital transformation. 

• Of course, we are fully aware that in 2020 we will be facing challenges
 and uncertainties created by the Covid-19 pandemic. However, due to
 the solvent and robust position of the company, Caser is confident in
 dealing with any upcoming issues.

RANKING LIFE
IN SPAIN
(INDIVIDUAL LIFE)
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GROSS WRITTEN PREMIUM
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€ 1.0 billion

€ 1.0 billion

HIGHLIGHTS 2019
• Caser has launched Drivus as a technological solution for the connected car. 

It is focused on meeting new mobility needs and improving the drivers' 
experience. In addition, Caser ReMoto has become the most awarded 
insurance. 

• Caser is the sponsor of la Vuelta Ciclista a España (Spanish cycling 
competition) with the aim to support the sport and increase brand visibility. 
Caser Hipoteca Inversa is being launched. It is a product for people over 65 
years old. It allows them to earn extra income in their retirement while 
maintaining their house.

• Lastly, Caser launched Cling Cling, a digital piggy bank that enables to 
automatically save and gather money in every purchase.

N/A

seguros

SOURCE
https://www.caser.es/ 
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OUTLOOK 2020 
• Against the backdrop of an unprecedented crisis, with devastating health, 

economic and social effects, the Group’s robustness is essential as never 
before. 

• It fuels the strong commitment of all Group entities to its members and 
customers, ensuring that the Group can prepare for the future, always 
guided by Covéa’s core mutualist values.

RANKING LIFE
IN FRANCE
(INDIVIDUAL LIFE)
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2018
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NON-LIFE BUSINESS
(INCL. HEALTH)

€12.3 billion

HIGHLIGHTS 2019 
• In 2019, the Group’s earned premiums rose from 2.8% to EUR 17.4 billion.  

For international subsidiaries, earned premiums amounted to EUR2.2 
billion, an increase of 7.7%, representing 12.4% of the Group’s business. 

• Net income (Group share) totalled EUR 858 million on 31 December 
2019.

• The Group’s combined equity, the guarantee of its commitments made to 
members, amounted to EUR 16 billion. 

• The fair value of the Group’s financial investments amounted to EUR 111 
billion, with EUR 14 billion in unrealised capital gains. 

• The solvency ratio of 406% reaffirms Covéa’s financial strength and 
illustrates the Group’s capacity for enduring resilience. 

• On 27 May 2019, Moody’s  awarded Covéa Coopérations a Financial 
Strength Rating of Aa3, with a stable outlook. 

• On 21 January 2020, S&P Global Ratings  raised the Financial Strength 
Ratings of Covéa’s rated companies from ‘A+’ to ‘AA-‘, all with a stable 
outlook.

2018

2019

N/A

€97.6 billion€4.6 billion

N/A

11.5 million23,017

€112.4 billion

€12.9 billion

SOURCE
https://www.covea.eu/en/business-growth-and-improved-financial-strength-2019
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*Gothaer Non-Life Ranking excludes Health. 

OUTLOOK 2020
• The outlook for 2020 is overshadowed by the COVID-19 pandemic, 

which has had a severe impact on large sections of the economy and is 
likely to cause a recession. Depending on the duration and extent of this 
impact, various scenarios for the future development of the financial 
markets are possible. Gothaer's investment spread includes a very low 
percentage of securities, a bonds portfolio with a high average AA rating 
and conservative property investments. As a result of this, Gothaer is very 
well positioned to deal with the current crisis.

• The COVID-19 pandemic has also affected many of Gothaer's clients as 
well as its own sales force. During the crisis, the company is focusing on 
three priorities: the protection of its employees, client support through 
service continuity, and the assumption of social responsibility by 
providing fast and unbureaucratic assistance.

• Gothaer's solutions in the COVID-19 crisis are just as individual as the 
emergency situations that its clients face. Some clients are benefiting 
from deferred premiums, while others appreciate the opportunity to 
temporarily reduce their cover for insurance services that they do not 
currently require. The company also offers general support services, such 
as one-off COVID-19 legal consultations for corporate clients, or 
premium-free laid-up insurance cover, without official deregistration, for 
commercial vehicles.

RANKING LIFE
IN GERMANY
(INDIVIDUAL LIFE)

18
2018 2019

ASSETS UNDER
MANAGEMENT

€32.3 billion

€31.5 billion

2019
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€1.5 billion

€1.3 billion

2019
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GROSS WRITTEN
PREMIUM
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RANKING NON-LIFE
IN GERMANY
(EXCL. HEALTH) *

12
2018 2019

N/A

NUMBER OF
CUSTOMERS

4.1 million

4.1 million

NUMBER OF 
EMPLOYEES 

2019

2018

2019

2018

4,744

5,412

TOTAL
ASSETS

€33.5 billion

€32.4 billion

2018

2019

2018

2019

GROSS WRITTEN PREMIUM
NON-LIFE BUSINESS
(INCL. HEALTH)

€3.1 billion

€3.1 billion

HIGHLIGHTS 2019 
• Gross premiums written at Group level rose by 6.4% to EUR 4.5 million 

with all segments contributing to the growth. Written premiums in the 
property and casualty segment were up 4.6% to EUR 2.2 million, in the life 
segment they increased by 11.4% (to EUR .51 million) making a significant 
contribution to growth, and in the health segment they rose by 3.0% to 
EUR 866 million. The Gothaer Group delivered goodi nvestment results 
overall, in a historically low interest rate environment. At the end of 2019, 
the investment volume was EUR 29.5 million.

N/A

SOURCE
https://presse.gothaer.de/documents/business-year-2019-gothaer-
group-english-version-96637
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OUTLOOK 2020
• To continue to address customer needs in a rapidly changing business 

environment, it is vital to continue to enhance IT capabilities. Introducing the 
Lean-Agile work method will enhance the efficiency of Länsförsäkringar's 
development activities and make them more innovative, resulting in rapid 
product development and testing.

• Länsförsäkringar's operations and business are not directly linked to the 
industries that have been most severely impacted by the COVID-19 
pandemic. Each company within the Länsförsäkringar Alliance has a strong 
capital situation and is considered highly able to manage any additional 
effects of the pandemic. Länsförsäkringar is closely monitoring events, and 
its operations are continuously being adjusted using contingency and 
business continuity plans.

RANKING LIFE
IN SWEDEN
(INDIVIDUAL LIFE)

12
2019 2020

11

ASSETS UNDER
MANAGEMENT

€25.8 billion

€23.9 billion

2020

2019

€1.1 billion

€1.0 billion

GROSS WRITTEN
PREMIUM
LIFE BUSINESS

RANKING NON-LIFE
IN SWEDEN
(INCL. HEALTH)

1
2019 2020

1

NUMBER OF
CUSTOMERS

 3.9 million

3.9 million

NUMBER OF 
EMPLOYEES

2020

2019

7,200

6,700

2020

2019

TOTAL
ASSETS

€76.5 billion

€69.9 billion

2019

2020

2019

2020

2019

2020

GROSS WRITTEN PREMIUM
NON-LIFE BUSINESS
(INCL. HEALTH)

€2.9 billion

€2.8 billion

HIGHLIGHTS 2019
• The Länsförsäkringar Alliance reported strong earnings with a total operating 

profit of SEK 14.5 billion (EUR 1.4 billion).

• Länsförsäkringar continuedto dominate the Swedish non-life insurance 
market with a market share of 30%. Operating profit in non-life insurance 
operations amounted to SEK 12 billion (EUR 1.2 billion), benefiting from 
both healthy premium growth at 4% and strong investment income at SEK 
13 billion (EUR 1.3 billion). Based on 2019 earnings, customer bonuses and 
discounts of SEK 1.9 billion (EUR 181 million) will be paid back during 
2020. Claims costs rose during the first half of the year, mainly as a result 
of the higher number of larger fire-damage claims and claims for damage 
caused by storm Alfrida. This resulted in a combined ratio of 96.3%.

• Operating profit for the unit-linked insurance operations amounted to SEK 0.7 
billion (EUR 72 million) with managed assets of SEK 159 billion (EUR 15.2 
billion).

• The high inflow of new customers to the banking operations also continued, 
which led to steadily growing market shares and an operating profit of SEK 1.9 
billion (EUR 181 million). Deposits rose 10% and lending rose 6% with 
continued high credit quality.

• Länsförsäkringar once again topped the Swedish Quality Index's customer 
satisfaction survey in banking, non-life insurance, pension insurance and 
real-estate brokerage, and was named Sweden's most sustainable insurance 
company by the Sustainable Brand Index for the fifth time.

Länsförsäkringar usually presents the annual results in Swedish krona (SEK). As an exception, these figures have been converted into 
euros according to the ECB exchange rate of 1 May 2020 (1 EUR = 10.81 SEK).

SOURCE 
https://mb.cision.com/Main/152/3058500/1210469.pdf 
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OUTLOOK 2020
• Our objective is to be the most valued day-to-day partner of our 

customers in lifelong security.

• Our offering features an increasing variety of forecasting, security and 
well-being solutions that make the everyday life of Finns safer, more 
successful financially and healthier.

• Our competent staff will continue to provide good and caring 
faceto-face service to our customers in the future.

• For LocalTapiola, regional vitality must remain at a good level 
throughout Finland.

RANKING LIFE
IN FINLAND
(INDIVIDUAL LIFE)

4
2018 2019

4

ASSETS UNDER
MANAGEMENT

€11.1 billion

€10.2 billion

2019

2018

€616 million 

€450 million 

GROSS WRITTEN
PREMIUM
LIFE BUSINESS

RANKING NON-LIFE
IN FINLAND
(INCL. HEALTH)

2
2018 2019

2

NUMBER OF
CUSTOMERS

1.7 million

1.6 million

2018

2018

2018

NUMBER OF 
EMPLOYEES 

2019

2018

3,586

3,475

TOTAL
ASSETS

€12.1 billion

€10.6 billion

2018

2019

GROSS WRITTEN PREMIUM
NON-LIFE BUSINESS
(INCL. HEALTH)

€1.2 billion

€1.2 billion

HIGHLIGHTS 2019
• The year 2019 was very good for LocalTapiola. Our total result climbed  

at a high level, thanks to investment income. Furthermore, our 
customers continued to be very satisfied with our products and services. 
We managed to reinforce further our ability to create value for our 
owner customers both in good times and bad.

2019

2019

2019

SOURCE
http://public.egate.fi/lahitapiola/lahitapiola/en/tiedostot/228508/
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TOTAL
ASSETS

€23.4 billion

€21.2 billion

2018

2019

€2.0 billion

€1.8 billion

2019

2018

GROSS WRITTEN
PREMIUM
LIFE BUSINESS

ASSETS UNDER
MANAGEMENT

€20.2 billion

€18.4 billion

2019

2018

NUMBER OF
CUSTOMERS

4.6 million

5.0 million

NUMBER OF 
EMPLOYEES 

2018

2017

3,777

3,693

2019

2018

GROSS WRITTEN PREMIUM
NON-LIFE BUSINESS
(INCL. HEALTH)

€3.3 billion

€3.2 billion

2019

2018

RANKING NON-LIFE
IN ITALY
(INCL. HEALTH)

4
2018 2019

4

RANKING LIFE
IN ITALY
(INDIVIDUAL LIFE)

15
2018 2019

15
HIGHLIGHTS 2019

• The year started with “Realmente Protetti” ("Really Protected"), a new 
policy for one of the most common welfare needs: protecting income from 
unforeseen events, such as an accident or illness.

• Blue Assistance, the Reale Group subsidiary specialising in 
assistanceservices, acquired a stake in the Charlie24 Italia start-up, the web 
platform that allows users to request immediate road assistance using a 
smartphone. In addition, a new advertising campaign was launched, with 
the slogan "We stand by you". The aim was to publicise the Group's 
different firms and the heterogeneity of the services they offer.

• Reale Group was the main sponsor of the celebrations for the 73rd 
anniversary of the Italian Republic, organised at the Italian Embassy in 
Santiago, Chile.

• Fitch Ratings awarded Reale Mutua and Reale Seguros Generales an IFS 
rating that increased from “BBB+” to “A-”, thus maintaining the “negative” 
outlook. This assessmentc onfirms the solidity of the Italiainns urance 
company and one of the Group's main companies.

• Luca Filippone, General Manager of Reale Mutua, was named new 
Chairperson of Eurapco.

OUTLOOK 2020
• This year, strategies are again dedicated to preserving the independence 

and sustainability of the organisation, protecting Reale Mutua’s philosophy 
of being a mutualisticg roup. It is consolidating its focus on specific 
insurance activities aimed at revenue growth for the customer portfolio, 
and on constant research into technical excellence, in order to strengthen 
sustainable development via the centrality of its distribution networks. In 
particular, it aims to:

  • bring the Group even closer to its customers, with a service model  
 that is simpler and more customised

  • diversify the business with international growth and with growth  
 in those segments that remain under-developed

  • increase the value generated by leveraging technical excellence  
 and data

  • digitalise the operating machinery and enhancing the Group's   
 human resources.

• In addition, Reale Group, in preserving and consolidating its positioning for 
the years to come, has identified six strategic guidelines with the aim of 
evolving Reale Group's industrial operations to guarantee its 
competitiveness and resilience over time.

SOURCE    
http://www.realegroup.eu/EN/Lists/Lista%20Reports%20And%20Accounts/Attachments/44/Reports%
20and%20Accounts%202019.PDF
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OUTLOOK 2020
• In line with its cooperative tradition, la Mobilière is again sharing its 

business success with its clients. Between July 2020 and June 2021, all 
customers with la Mobilière vehicle or business insurance policy will 
benefit from a 10% reduction on their premiums. For the first time, la 
Mobilière will also be granting a 20% reduction on premiums for travel 
insurance.

2018

TOTAL
ASSETS

€18.6 billion

€16.8 billion

2018

2019

GROSS WRITTEN PREMIUM
NON-LIFE BUSINESS
(INCL. HEALTH)

€2.9 billion

€2.7 billion

2019

€689 million

€662 million

2019

2018

GROSS WRITTEN
PREMIUM
LIFE BUSINESS

RANKING NON-LIFE
IN SWITZERLAND
(INCL. HEALTH)

2
2018 2019

2

RANKING LIFE
IN SWITZERLAND
(INDIVIDUAL LIFE)

9
2018 2019

9

ASSETS UNDER
MANAGEMENT

€20.7 billion

€18.3 billion

2019

2018

2018

NUMBER OF
CUSTOMERS

2.1 million

2.0 million

NUMBER OF 
EMPLOYEES (FTE)

2019

2018

5,997

5,719

2019

Swiss Mobiliar usually presents the annual results in Swiss francs (CHF). As an exception, these figures have been converted into 
euros according to the ECB exchange rate of 1 April 2020. (1 EUR = 1.06 CHF)

HIGHLIGHTS 2019
• La Mobilière recorded a profit of EUR 441.4 million for the financial year 

2019. Its successful growth of previous years was seamlessly pursued in 
2019, with the total premium volume rising by 3.1% to EUR 3.57 billion. 
Non-life business contributed EUR 405.6 million to the overall profit, 
while life business added EUR 35.8 million. The result includes costs of 
EUR 65.9 million incurred for structural measures on behalf of la 
Mobilière's pension fund institutions.

• La Mobilière has a very strong capital base, exceeding the statutory 
requirements many times over. The Group's solvency ratio as of 1 
January 2020, in accordance, with SST came to 542%.

• In autumn 2019, la Mobilière founded the start-up aroov AG and 
acquired a 40% stake in GARAIO REM AG. Together with GARAIO REM

 AG, la Mobilière is set to develop the new digital portal “aroov” for 
tenants and real estate managers.

SOURCE
www.mobiliar.ch 
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Each European Alliance Partners Company AG (Eurapco) partner is responsible for its compliance with any and all applicable legislation, including competition laws.

Competition law prohibits, among others, agreements on and coordination of commercial strategy, market sharing and the exchange of commercially sensitive information between competitors.

Eurapco requires its partners not to coordinate their commercial strategy or exchange commercially sensitive information (including prices, the identity of their customers or ongoing or future tender 
processes, or any deviation of markets) or take any other action that may be interpreted as possibly breaching competition law other than in strict conformity with the Eurapco Compliance Guidelines.

The information shared by Eurapco or any of its partners amongst each other, is strictly confidential and is being provided to you solely for information purposes and may not be reproduced in any form or 
further distributed or published, in whole or in part, for any purpose.

The information is provided for the exclusive use of the persons to whom it is addressed for the sole purpose of the activities of Eurapco and its partners and only as far as they need to know this for the 
respective activities they are involved in.

The information is not intended to form the basis of any cooperation or doesn’t constitute any advice thereto or form part of an offer for such cooperation and/or advice, without being explicitly approved 
by Eurapco and the respective partner individually.

The information is not intended to form the basis of any contract and should not and nor may it be relied upon in relation to any contract or commitment. Only the express provisions of any definitive 
agreement, if and when it is executed, shall have any legal effect in connection with the proposed activity (between Eurapco and/or any of its partners).

The information should not be considered as any recommendation by Eurapco. Any partner of Eurapco acknowledges that it will be solely responsible for its own assessment of any activity it will participate 
and will conduct its own analysis and independent verification and be solely responsible for forming its own view of any potential future performance of any activity within Eurapco and/or with any of its 
partners.

No representation or warranty, express or implied, is or will be given by Eurapco or its advisors, directors, officers, employees, members, partners, shareholders or affiliates and no responsibility or liability 
or duty of care is or will be accepted by Eurapco or its advisors, directors, officers, employees, members, partners, shareholders or affiliates as to the accuracy, completeness, reliability, reasonableness or 
achievement of any information or the opinions contained in any information or advice or supplied herewith or any other written or oral information made available to any of the partners in connection with 
any activity and/or initiative of Eurapco.

If in doubt with reference to the above or with respect to any new initiative, please do not hesitate to consult upfront with your own legal and/or compliance advisor and/or the compliance department of 
Eurapco.

GENERAL DISCLAIMER
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seguros


